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An introduction to LinkedIn

2nd largest driver
People connect of F&C website
with people traffic from social
in 2020

9 billion weekly 3 million users
content posting content Top B2B platform
impressions weekly



Setting up your own profile e s

Reach All-Star Status:;

o Profile picture

daniel Harrington - 1st B e s counry

{ead of Growth - London & International at Fine & . 2

Coantry University of Essex

ondon, England, United Kingdom - 500+ connections - ( .
ontact info E X r I
tighlights

168 mutual connections You both work at Fine & Country
You and Danie! know Dannie Daniel started at Fine & Country 1 year
Walton, Andy Sadler, and 166 others and 10 months after you did

Show more «

About

xperienced National Business Development Manager with a demonstrated history both high value
ales and key account engagement. Responsible for training sales, client experience/service and
Aotivational speaking on an ... see more

o Summary

Good stuff Jon! How is this possible? Kristian
Daniel commented Elvefors ?at least they're COVL..
Daniel commented

o Industry & Location

Head of Growth - London & International
Fine & Country - Full-time

Jun 2020 - Present - 8 mas

London, England, United Kingdom

3 o Education

Fine & Country
Jan 201 2020 -5 yrs 1 mo
119-121 Park Lane, Mayfair, Landon WK A5

ixperience

+ 7o assistin the growth and development af the netwark With the recruitment of
suitable high quality licensees who mest the brand's exscting qualification eriteris.
+ To maintain 2 close and mutually beneficial support relationship with all existing
licenzaas.

o Connections

Ecsox

MLIAWEL
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Grow your connections

l
y

(2
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m Q fine & country fa

Home My Network Jobs Messaging

Sea rC h for peo p | e i n yo u r |Oca | a rea Jobs People Posts Groups Companies Schools Events All filters

About 155,000 results

F&C N etWO I k ﬁ‘ Harry Singh - 2nd Connect

Managing Director at Fine & Country
Greater Leicester Area
Current: Managing Director at Fine and Country Leicestershire

22 Christopher Hara, Fine and Country Costa Blanca North, and 62 other shared connections

( ) Mark Pesci - 2nd Connect
¥y Director at Claremonts Fine & Country

London Area, United Kingdom

Loca | b u Si n eSS OW n e rS Current: Director at Fine & Country

B2 Christopher Hara, Fine and Country Costa Blanca North, and 55 other shared connections

Damion Merry - 2nd Connect
. Partner at Fine & Country
Suppliers

Current: Partner at Fine & Country - Author of Oxfords finest and Partner with Fine & Country.
Updating you weekly on the Oxfordshire...

Industry professionals

22 Charlie McCarthy, Arma Kang, and 7 other shared connections

| nVQStO rS Q Matthew Blower . 2nd

Nirectar at Fine and Countrv Fetate Acent

Connect

N —— ——
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Constructing posts

Content will drive everything

Userbase is heavily desktop
@ Start a post

Think about business goals
Photo 2 video Event Write article

LinkedIn doesn't like dead ends

The longer the post the better

Choose your three most relevant hashtags



Content that works well

VIDEO ARTICLES SPECIALIST NEWS INFOGRAPHICS
Highly engaging Longer text Share tips Newsworthy Eye-catching
User retention Blog-like posts Best practice Industry-based Informative

Inform/entertain No external links F&C Marketing Current/relevant Branded



The importance of video

Market updates
Property tours
International properties
Branded video snippets

Testimonials

FINE§-COUNTRY

Members Hub

Ds

News

Insight

International

Digital Hub

Fine & Country

Gold Marke

Marketing &

N ork and NAC

Contact Us

VIDEO BRANDING TOOL

About |

B&C

fineandcountry.com

Video Branding Tool

Now, more than ever, the ability to digitally present properties is key. Video is an
important tool allowing you to keep in contact with your customers. ®

The Video Branding Tool will allow you to film properties and

brand these to

quick, profes:

marketing strategy in

VIDEO BRANDING TOOL DEMO

your agency, this templated tool enables
part of your

e coming weeks, and into the future

™



Native videos

fineandcountry.com™

Fine & Country

Jl Fine & Country
1 followers IS8 5 263 followers
. ® 22h - ®

We can find your buyer before they even start looking.

Fine & Country utilise adapted marketing strategies to put your property
ahead of other sellers. Hooked uses data-driven #FacebookAdvertising to
Fine & Country agents have access to data-driven, modern m: ..see more market your property to people who haven't begun their property ..see more

REEL IN NEW EUY‘.—PS“ ON FACEBOOK.

AN OVERVIEW OF THE PROPERTIES TAB

HookedF&C.mp4
video.buffer.com

NATIVE VIDEO ( v HYPERLINKED @



When to post

The best times to post:
o 7-8am:wake up and commute times
o After 6pm: to reach decision makers

o 2-4pm: post-lunch

fineandcountry.com™

LinkedIn knows if
you are using a

scheduling tool so
visibility is stunted.

However,
consistency is
more important.
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The importance of engagement

Connections/followers are an indication of growth
Engagement is an indication of success

More connections, more engagement, more visibility

Reactions

Comments are the most valuable form of engagement
Comments A

Shares A view is a three-second stop on a post

Ask questions and encourage conversation

Respond to comments with a question to prompt further engagement

Engage with others’ posts




